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Abstract 

The aim of this research is to provide a short review of the factors which have 

been identified as determining whether and how firms decide to enter into 

markets overseas. Various ‘push’ and ‘pull’ components are identified, leading 

to the identification of six key determinants related to cultural, institutional and 

other issues regarding the potential host country. Thereafter, a qualitative case-

study based on interviews with the CEO and General Manager of the 

Cambodian branch of Manulife, a Canadian multinational in the insurance 

industry, is used to identify the relative importance of these determinants in this 

particular service sector. In addition, some factors not previously considered 

were identified, including the importance of education and training to promote 

public awareness and understanding of new products and services.  
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