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Abstract 

 
This research studied about the increase of KTVs in Cambodia. 

The government and the people are trying to develop the country 

in many sectors, especially the business sector.  Along with this 

development, we can see that the amount of KTVs has 

increased. Our research attempts to know what are the 

advantages and disadvantages of this growth of KTVs and what 

are the perspectives of Cambodian people on KTVs. We gave 

one hundred questionnaires to mostly young people, and our 

research has shown that people believe that KTVs have helped 

increase the economic capital of families and it has helped 

reduce the unemployment rate by increasing job opportunities 

for Cambodians who are poor. KTVs are also places for 

entertainment where people can relax and enjoy their time with 

family and friends, and they can reduce their stress. We also 

found that many people think KTVs are a waste of time and 

money, as people spend their money not only for singing but 

also for drinking or tipping girls who work there for special 

services. Moreover, KTVs can be a place of sexual exploitation 

for some. All of these can ruin families or bring diseases into 

families, and many people are concerned about the 

consequences of drinking and driving after going to KTVs. 

 

I. Introduction 

1. Background of the study 

Currently, Cambodia is trying to develop all sectors such as agriculture, 

industry, tourism, and business in order to grow the economy. Along with 

this economic development, the Cambodian government has allowed 

foreigners to invest in Cambodia and has encouraged Cambodian people to 

start their own businesses in the country. The number of Karaoke Television 



  

135 

 

Houses (KTVs) has increased and has become very popular in Cambodia 

society for the last decade.  

 

According to G. G. Sha (1992), KTV originated from karaoke from Japan. 

“Karaoke means singing in a public stage with the accompaniment of an 

orchestra without anybody. However, it needs consumer with courage and 

dare to sing in the public but not the case for everyone.” DCAMEA (2000) 

defines the term KTVs as “a singing place that provides an independent and 

private room for consumers to sing with a vocal accompaniment video tape 

broadcasted on a larger television and stereo facility. Beverages and meals 

are also provided for consumers.” Based on the definition, the term KTVs 

lays beyond on a place that people can sing alone or as the group through the 

television in the personal room, and the consumers can also drink or take 

meals in that room. 

 

“In 1997, the Cambodian government decided to close down all brothels” 

(Seng, Pol & Srey, 1999). Because of this case, the people in Phnom Penh 

could see prostitutes appear in many  beer gardens, night clubs, snooker 

clubs, massage salons, karaoke parlors, barber shops, hidden brothels and on 

the street (So, 2005). “The Prime Minister of Cambodia ordered an abrupt 

closure of all karaoke bars in order to protect people from criminal activities 

associated with the venues. (Green, 2003). However, karaoke bars were soon 

allowed to resume operation and based on the statistics compiled by the 

Ministry of Tourism, there were 400 karaoke venues operating again by the 

year 2010” (Sun, 2011). 

 
2. Problem Statement 

Due to the dramatic growth of KTVs in Cambodia society nowadays, there 

are many different arguments and perspectives toward the increase of KTVs.  

Some people argue that Cambodian people can go to KTVs in order to sing 

for relaxation after they feel stressed or tired from their tasks or they can 

celebrate parties such as for birthdays or reunions in those KTVs. Moreover, 

those KTVs can help increase job opportunities for Cambodians, especially 

for those who didn’t get higher education like others. In contrast, some 

people claim that it is not a good place ever for Cambodian people because 

many people have died after drinking at KTV houses, and that they cause 

bad impacts on Cambodia’s culture and society as well. This research paper 

will analyze the perspectives about KTVs in Cambodia and what are the 

positive impacts and negative impacts from these KTVs.   
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3. Research questions  

1.  What are the advantages of the increase of KTVs in Cambodia?  

2.  What are the disadvantages of the increase of KTVs in Cambodia? 

 

4. Research objectives 

The objectives of this research paper are  

 To see what are the positive impacts of KTVs for Cambodian people 

and society.  

 To see what are the negative impacts of KTVs for Cambodian people 

and society.  

 To see what are the perspectives of Cambodian people toward the 

increase of KTVs. 

 

5. Scope 

This research paper will investigate the good impacts and bad impacts of 

KTVs in the Cambodian context only. The data of research is covered only 

in 2017. The sample size of this project was 100 people, and most of the 

respondents were teenagers and young adults (13-33 years old). Some 

respondents were from Phnom Penh and some people were from the 

province. 

 

 

II. Literature Review  

1. What are KTVs? 

“KTV bars are places where people can do karaoke. Karaoke is an activity 

where people sing famous songs. The words to the songs are displayed on a 

TV screen and people sing them out loud. Karaoke was invented in Japan in 

the 1980s and became popular around the world in the 1990s. The global 

karaoke market is estimated to be worth $10 billion” (Lettice Blogger, 

2017). 

 

KTV bars are set up inside similar such as individual karaoke rooms, with 

decorations, party lights, and comfortable sofas. We can take the songs we 

want in the list that the system has set up by using a touchscreen computer or 

an app on our phone. We can also order food and drinks which we are 

allowed to consume inside the karaoke room. Karaoke is a really fun 

activity, it draws friends, family and colleagues to be free and closer together 

by the singing and dancing. (Lettice Blogger, 2017) 
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According to Daphne & Glenn (2013) “In Cambodia, a karaoke venue, 

which is commonly referred to as Karaoke TV (KTV), is unique. Once 

inside, one could see young women all “dolled up” sitting on long sofas and 

waiting to greet customers. Upon arrival, the customers are ushered to a 

private, air-conditioned room with exotic lightings that exude fun, 

relaxation, and pleasure. A short while later, the supervisors parade and 

showcase the women who are then chosen by the customers, an act that is 

culturally shameful to the women. Once picked, the women stay with the 

customers to sing, drink, and dance. However, some customers expect more 

than that: holding, touching, kissing, and fondling. These behaviors very 

much cross the cultural boundaries of space between a man and a woman, 

and if such behavior takes place, the woman is seen as looked down upon 

and not valuable.” 

 

2. The Advantages of KTVs in Cambodia 

2.1. KTVs for entertainment 

Previous research studies have proposed the motives that drive consumers to 

KTV, which include organizing a social party for family or friends, being 

able to meet with family or friends, seeking entertainment and excitement, 

escaping the daily routine, avoiding trouble, practicing singing, relaxing 

from stress, venting feeling or emotion, and feeling content (Su, 2006; 

Cheng, 1993 & Chen, 2006). “KTV is a “heterologous space for 

experiencing imagination” and “the great decoration of the independent and 

private room” (Zhang, 1993).  Zhang indicates that the living room like 

design of the KTV room provides a place for consumers to have fun with 

friends. The KTV room is an isolated, safe, and private place and can make a 

small group enjoy themselves by singing songs without any disturbance. 

 

2.2. KTVs as places to build relationships 

The songs used for singing, the stars that perform the songs, and the vocal 

accompaniment video tape in the KTV room all can be the topic to talk and 

encourage pleasant feelings of interpersonal relationships. The motives for 

consumers to go to KTV can classified to inner drives that would guide 

individual behavior and pull-based motives induced by the service itself that 

would strengthen the push-based motives. The three main push power of 

internal needs for consumer to KTV are ‘improve interpersonal relationship 

through self-expression by singing songs,’ ‘entertainment,’ and ‘organizing a 

social party.’ (Fodness, 1994 & Gnoth, 1997). 
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2.3. KTVs brings benefits to Cambodians 

Cristina & Vandy (2016) noted that some workers at KTVs can work fewer 

hours yet earn more money than other jobs, such as a factory worker or at a 

massage parlor. Other researchers interviewed 50 ladies who were working 

in KTVs and noted that “The respondents worked an average of 70.7 hours 

per week. Income for past three months ranged from 175 USD to 1,340 USD 

and the median income was 420 USD. The range of weekly income for 

respondents was from 17.50 to 95 USD while the average was 42.18 USD.”  

 

Income for respondents was divided into three different components: salary 

given from the owner of the KTV venue, tips from the customers, and 

incentives for drinking beer, ordering food, or booking rooms for customers. 

Their weekly salary ranged from 12.50 to 35 USD and averaged 24.45 USD. 

Of the 50 respondents, 23 indicated earning between 31 and 45 USD per 

week while 12 earned between 46 and 60 USD, ten earned between 15 and 

30 USD, two earned between 61 and 75 USD, two also earned between 76 

and 90 USD, and one earned between 91 and 105 USD. Tips earned in the 

previous week ranged from 0 to 50 USD and averaged 16.85 USD. Finally, 5 

respondents indicated receiving incentives ranging from 1.50 to 30 USD” 

(Daphne, M. & Glenn, M. 2016). 

 

3. The Disadvantages of KTVs in Cambodia 

Beside the entertainment that KTVs provide by singing, drinking or acting as 

a place to gather group friends for some celebrations, KTVs have brought 

negative points to society such as human trafficking, sexual exploitation, 

different deceases and family’s love (Sokheng. V, 2001; Nariddh. M, 1995; 

Chung, 2006). 

 

3.1. KTVs are involved human trafficking and sexual exploitation 

In Asia, human trafficking and sexual exploitation through KTVs, brothels, 

clubs, night bars, massage parlors and sauna establishments, video game 

rooms and sex telephone booths are on the rise. Countries such as Cambodia, 

Hong Kong, Indonesia, Japan, Korea, Macau, Philippines, Taiwan, and 

Thailand are well known for sexual exploitation, sex trade and even child 

sex trade. There are the biggest markets “women entertainers” from those 

countries, the number of women are around 200,000 (Daphne.M; Glenn. M, 

Sorvino. M, Special to CNN 2013). For example, Kongkea (2016) has 

posted on Khmer Times that: “Two female managers at a Phnom Penh 

karaoke parlor (KTV) were yesterday sentenced to seven years in prison by 

the Phnom Penh Municipal Court after being found guilty of selling the 
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sexual services of four females aged between 15 and 21 in May.” According 

to Princess Norodom Soma (2012). “There are so many karaoke bars 

throughout our city, but it was difficult to find one that was appropriate for 

my friends, their parents and me to go to.” 

 

In many KTV bars in Cambodia, customers enjoy singing, dancing, drinking 

and having a pleasant time. However, in some KTV bars, men enjoy other 

perks with young women. Many karaoke girls augment their income by 

moonlighting as prostitutes. Customers of KTV bars range from tourists, 

expats and foreigners to local Khmers, and sexual exploitation of girls in 

Cambodia has increased as a result of the financial crisis. (Norodom, 2012).  

Nuth Nin Doeurn, Secretary of State for the Ministry of Tourism, told the 

Post that "Our restriction on Karaoke is because of our concern about drugs 

and human trafficking, prostitution and any gambling occurring behind this 

kind of business. We are concerned about 'silent' prostitution which might be 

booming in karaokes" (Vong, 2001). 

 

Five years after the article was written by Princess Norodom Soma, Phnom 

Penh has even more KTVs. Before, most of the foreigners sought KTVs for 

their pleasure and now Cambodians are doing that as well, and we can find 

them in KTV bars, even low or high standard. People usually come by group 

or individual either, some of them come singing, dancing, drinking with 

friends but many of them come to drink and search for girls. Many girls also 

said sex was routinely supplied to customers outside the premises if they 

were willing to pay for it (Princess Norodom, 2012; Cristina. Vandy, 2016; 

Vong, 2011). 

 

Many women have entered the sex industry because of a lack of opportunity, 

as well as poor working conditions at the different factories. The girls can 

earn more money, and have a more comfortable environment, by becoming 

prostitutes in KTV bars. Some karaoke-bar owners run a clean operation, but 

many of them hire girls to perform sexual acts with the customers. Clients 

negotiate a price, pay a bar fine to take girls off the premises, and enjoy a 

few hours, or a night, with them. Prostitution is illegal in Cambodia, and the 

government has banned songs that encourage infidelity from being played in 

KTV bars. But with thousands of go-go girls and karaoke hostesses, this 

country is famous for sex tourism (Norodom, 2012). 
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3.2. KTV bars have brought different diseases 

After performing sexual acts with men, the girls may be affected by different 

diseases. Dr. Tea Phala, the National Program Manager of the Inter-

Ministerial Committee for AIDS and STD Prevention and Control, said, 

“Many bar girls were taken by customers to hotels or guest houses after 

dancing to spend the night with them. The women were often not aware of 

the need to use condoms or could not convince the men to use them.”  

(Narridh, 1995 and Caroline. G, 2003).  The infected women could then 

infect others. Thousands of children in Cambodia have lost their parent and 

themselves got diseases from their parents with the cause tracing back to the 

sex industry in KTVs (Nariddh, 1995 and Caroline, 2003). 

 

3.3. KTVs have destroyed the Cambodia’s tradition and families’ love 

Some customers come to KTVs and expect holding, touching, kissing, and 

fondling. These behaviors very much cross the cultural boundaries of space 

between a man and a woman, and if such behavior takes place, the woman is 

seen as looked down upon and not valuable. In fact, the word prostitute is 

often translated as ‘broken woman’. This elicits a derogatory connotation 

rather than producing a sympathetic response (Daphne & Glenn, 2013). 

 

For Cambodians, the role of the husband and a father in the family is very 

important. In the Cambodian family, men support the family and are 

decision makers. They are to be strong in times of crisis and carry out the 

heavy duty chores. While men are responsible for providing shelter and food 

for their family, the husband is the head of the Khmer family and the wife 

also has considerable authority, which is exercised in family economics. 

However, these attitudes are changing rapidly (Enrickson). 

 
  

III. Research Methodology 

1. Research design 

We designed our research using a questionnaire as the research tool, which 

was created in order to know about the perspectives of Cambodian people 

about the good and bad points toward the increase of KTVs in Cambodia. 

The questionnaires are divided into 2 parts. It has an introduction which tells 

the respondents who the authors are, the research purpose, and a section that 

ensures the respondents that all questionnaires are anonymous and their 

information will be kept confidential. 

 

The questionnaires then has part A, which is concerned about the personal 

information of the respondents and part B, which relates to their perspectives 
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toward the KTVs. Both close-ended and open-ended questions were used in 

our questionnaires. A rating scale was also used in order to measure to what 

extent the good and bad points of KTVs. 

2. Data collection approach and sample size 

The sample size of this research was 100 people. The size was chosen due to 

the time of the course as well as the researchers’ experience. We randomly 

selected 100 people, most of whom are high school students and university 

students in Phnom Penh (Don Bosco, Methodist High School, and The 

University of Cambodia) from 17-33 years old. We focused on this area of 

population and our questionnaires are written in both English and Khmer 

because of some people, especially high school students, are still poor with 

English. Thus we made 30 questionnaires in Khmer and 70 in English.   

3. Sampling and data analysis method 

We used Microsoft Excel to analyze the data that we collected from those 

questionnaires. The sampling method and data analysis involved trying to 

differentiate the answers by age and gender as well as the overall general 

responses in order to recognize any consistent pattern of those people’s 

answers. As for the qualitative data from open question section, we used 

content analysis, where we found similar answers to the questions and 

grouped them together. 

 
IV. Findings and Data Analysis  

1. Findings 

The first three questions asked the respondents about their personal 

background such as gender, age and where they come from. Among a 

hundred samples of respondents, 70 percent were female and other 30 

percent were male. We categorized them into groups by age, specifically 

teens (17-19) belonging to 39 percent, young adults (20-25) which had 54 

percent and adults (26-36) which were 7 percent. And we also divided 

between people living in Phnom Penh and the provinces. The results show 

that 40 percent of respondents live in Phnom Penh, 58 percent come from 

provinces whereas other 2 percent did not respond.  

 

For question 4, 5 and 6 which asked the respondents about their own habits 

related to going to KTVs like, their purpose in going to KTVs, how often 

they go to KTVs and who they go with. The result of survey for question 4 

indicated that 50 percent of respondents go to KTVs for singing, 37 percent 
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said they go to KTVs to celebrate group parties, and only 3 percent go for 

drinking and 2 percent have other reasons. 

 

 
        Figure 1: Why do you go to KTVs? 

 
For question 5, 38 percent answered they rarely go to KTVs, 32 percent told 

they go sometimes, 28 percent claimed that they have never go to KTVs and 

only 1 percent said “Always” (see Figure 2). 

 

 
     Figure 2: How often do you go to KTVs? 

 

For question 6 revealed that the majority of respondents said they go to 

KTVs with friends (55%), while 20 percent go with family and only 3 

percent go with his/her boy/girlfriend. None of them go alone. 
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Figure 3: Who do you go to KTVs with? 

 

The following questions (Questions 7-11) of the survey asked the 

respondents about their perspectives on advantages and disadvantages of 

KTVs in Cambodia. 

 

Table 3: General response of people - Question 7-11 

Q7-11  

Strongly 

Disagree Disagree Fair Agree 

Strongly 

Agree 

7. KTVs are a good 

place for 

entertainment. 
4% 17% 37% 36% 6% 

8. KTVs is a good 

place of celebrating 

party. 
3% 20% 39% 33% 5% 

9. KTVs provide jobs 

for many Cambodian 

people. 

14% 35% 28% 20% 3% 

10. KTVs bring much 

benefit for the 

Cambodian 

government. 

30% 42% 19% 6% 3% 

11. Should the govt 

allow KTVs in 

Cambodia? 

24% 31% 34% 8% 3% 
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Table 4 looks at the results from the questionnaire concerning the 

disadvantages of KTVs. 
 

Table 4: General response of people - Question 13-23 

Q 13 - 23 

Strongly 

Disagree  
Disagree  Fair Agree  

Strongly 

Agree 

13. People spend a lot 

of money for KTV 

entertainment. 

2% 8% 13% 52% 25% 

14. Some KTVs 

owners hire girls to 

perform sexual acts 

with the customers. 

8% 10% 11% 46% 25% 

15. KTVs promote 

human trafficking. 
5% 12% 13% 41% 29% 

16. KTVs encourage 

sexual exploitations. 
5% 7% 13% 46% 29% 

17. KTVs increase 

prostitutions. 
4% 5% 13% 44% 34% 

18. KTVs bring 

different diseases to 

Cambodian. 

2% 8% 26% 44% 20% 

19. KTVs ruins 

Cambodian's family 

life 
3% 13% 24% 36% 24% 

20. Many children 

become orphans 

because their parents 

get HIVs through 

KTVs. 

2% 18% 19% 39% 22% 

21. KTVs destroy 

Cambodian culture. 
4% 13% 12% 33% 38% 

22. KTVs destroy 

Cambodian morality. 
1% 13% 16% 40% 30%  

23. The percentage of 

traffic accident 

increases because of 

KTVs. 

1% 11% 16% 44% 28% 
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Figure 4: How do KTVs ruin family’s lives? 

 

In the case of question 24 (see Figure 4), we also asked the respondents 

about “in what way do you think KTVs have ruin families’ lives?” and 38 

percent of respondents said people waste their money by going to KTVs. 28 

percent remarked that KTVs reduced family time. 9 percent believe KTVs 

have brought many different diseases and 8 percent thought KTVs have 

caused betrayal. 17% provided other answers. 

 

Table 7: The reasons lead the people say “Should or shouldn’t go to KTVs- 

Question 24. 

Reasons Should=45% Reasons Should 

Not=48% 

N/A=7% 

Reduce 

stress 

15% Traffic 

accident 

15%  

Happy time 10% Waste time & 

money 

10%  

Family 

time 

9% Sexuality 5%  

Friend time 7% Diseases 4%  

Other  4% Ruin family 

life 

10%  

  Other  4%  
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In the open-ended questions, Q12 & Q25, the answers of respondents were 

categorized by various sections and were discussed. For question 12, “should 

people go to KTVs? Why/why not?” the data collected declared that 45 

percent said “Yes.” Among those 45, 15 respondents said they go for 

reducing stress, 10 for happy time, 9 for family time, 7 for friends, and 4 

have other reasons. And 48% said “No” of which 15 said because they might 

get in a traffic accident, 10 said it waste money and time, 10 said it destroyed 

families, 5 thought of sexuality, 4 gave reason of awareness of diseases, and 

4 had other reasons. 

 

For question 25, 45 percent of respondents believe traffic accidents were 

caused by drinking at KTVs, 38 said it caused by general places, and another 

17 percent provided no comments. The overall results of this survey have 

definitely shown the diversity of Cambodian people’s perspectives toward 

the impacts of the rising of KTVs in Phnom Penh. 

 

2. Data analysis  

The reasons for choosing “the increase of KTVs in Cambodia” for our 

research topic is to know how Cambodian people are concerned about 

KTVs, what are the different opinions about KTVs between the people who 

live in Phnom Penh and in the provinces, and also we yearn to know, are 

Cambodian people aware the advantages and disadvantages that KTVs have 

brought to the society.    

 

From the first three questions of our questionnaire, we would like to know 

about our participants’ gender, age and location in order to clarify the 

response from different gender, level of age and the different opinions 

between people in Phnom Penh and the provinces. With respect to age, we 

tried to categorize all the 100 participants into three groups: teenagers are 

from 17-20 year olds, young adults are from 21-25 year olds, and adults are 

from 26 above, for the purpose of determining different perspectives. So all 

the questions and responses below will show in detail about how Cambodian 

people think about KTVs. 
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Table 8: General responses of people - Questions 4-6 

 Phnom Penh Provinces 

  Go Never go  Go Never go  

   80% 20%  66.6% 33.3%  

 Q.4 Singing Drinking Group Other N/A 

 50% 3% 37% 2%  8% 

 Q.5 Always Sometimes Rarely Never N/A 

 1% 32% 38% 28%  1% 

 Q.6 Alone BF GF Friend Family N/A 

 0% 1% 2% 55% 20% 22% 

 

With respect to Questions 4-6, we can say that the young people in 

Cambodia like to go to KTVs, especially those who live in Phnom Penh. 

Table 8 shows that 80% percent young people in Phnom Penh and 66.6 % 

percent in the provinces, like to go to KTVs for singing pleasure, reducing 

stress or they go there by group to celebrate some of their events.  But the 

most interesting point is around 20% percent of the participants have family 

gathered for some of the reasons as above. On the other hand, only 1% and 

2% percent respectively go with their boyfriend or girlfriend, yet 50% and 

20% percent respectively of them have been there with friends or family.  

 

Table 9 is divided into gender and level of age in order to see more detail 

about how they answered the questionnaire, and the number of respondents 

are shown. So based on Table 9 we can see that 32% percent of teenagers 

and 22% of young adult females have been rarely to KTVs for singing with 

group of friends or family while 14% percent of teenagers and 24% young 

male adults go sometimes to KTVs for singing with friends and family. 

Among the young people who have been to KTVs, 18% percent of 

teenagers and 34% percent young female adults have never gone to KTVs 

but at the same level of age for males, almost 100% percent have gone to 

KTVs. 
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Table 9: Response by gender and different level of age for question 4-6 

Q4 
    Singing Drinking Group Other 

Female=70 

Teen 16 1 10 0 

Young 

Adult 11 2 15 2 

Adult 4 0 2 0 

Male=30 

Teen 7 0 5 0 

Young 

Adult 
12 0 4 

0 

Adult 0 0 1 0 

Q5 

  
Always Sometime Rarely Never 

Female=70 

Teen 0 8 10 9 

Young 

Adult 0 8 
13 17 

Adult 0 2 2 1 

Male=30 

Adult 1 4 7 0 

Young 

Adult 0 9 
6 1 

Adult 0 1 0 0 

Q6 

  
Alone BF/Gf Friends family 

Female=70 

Teen 0 2 13 9 

Young 

Adult 
0 0 18 3 

Adult 0 0 3 1 

Male=30 

Teen 0 1 8 3 

Young 

Adult 
0 0 13 3 

Adult 0 0 0 1 

 

Now we come to clarify of the two main points, which we are concerned 

mostly in this topic: one is the KTVs’ advantages and the other is 

disadvantages.  

 

3. KTVs’ advantages 

Looking at Table 10, most people tended to rank the advantages relatively 

neutral. However, only question 7 was overwhelmingly positive. Questions 

10-11 had much more of a negative response.  Looking at gender, questions 

7-9 had a higher positive percentage by teenagers and females and 
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compared to males.  Females also showed more disapproval for questions 

10-11 compared to males. 
 

Table 10: Response by gender and different level of age for questions 7-11  

Q7 

    Str.Disagree Disagree Fair Agree Str.Agree. 

Female=70 

Teen 0 5 10 11 1 

Young 

Adult 
2 9 14 11 2 

Adult 1 1 2 2 0 

Male=30 

Teen 0 0 3 5 3 

Young 

Adult 
0 2 8 8 0 

Adult 1 0 0 0 0 

Q8 

    Str.Disagree Disagree Fair Agree Str.Agree. 

Female=70 

Teen 0 2 15 10 0 

Young 

Adult 
1 12 9 11 4 

Adult 1 1 4 0 0 

Male=30 

Teen 0 1 2 7 1 

Young 

Adult 
0 4 9 4 0 

Adult 1 0 0 0 0 

Q9 

    Str.Disagree Disagree Fair Agree Str.Agree. 

Female=70 

Teen 2 8 9 8 0 

Young 

Adult 
6 15 8 8 1 

Adult 1 2 1 0 0 

Male=30 

Teen 0 3 7 0 2 

Young 

Adult 
4 7 3 4 0 

Adult 1 0 0 0 0 

Q10 

    Str.Disagree Disagree Fair Agree Str.Agree. 

Female=70 

Teen 8 12 6 1 1 

Young 

Adult 
10 20 6 1 0 
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Adult 4 0 0 0 0% 

Male=30 

Teen 2 6 3 0 2% 

Young 

Adult 
5 4 4 3 1% 

Adult 1 0 0 0 0% 

Q11 

    Str.Disagree Disagree Fair Agree Str.Agree. 

Female=70 

Teen 7 9 9 1 1 

Young 

Adult 
11 14 9 4 0 

Adult 1 2 1 0 0 

Male=30 

Teen 2 2 5 2 1 

Young 

Adult 
2 3 9 0 1 

Adult 1 3 0 0 0 

 

4. KTVs’ disadvantages 

For the disadvantages, we had ten related questions, and most respondents 

tended to agree (40%-52%) or strongly agree (25%-38%). Only question 20 

about children becoming orphans because their parents got HIV through 

KTVs received a higher negative score. We still had three questions to 

clarify about. For question 24 about how KTVs ruin family’s lives, we 

wanted to know what Cambodian young people thought about the 

disadvantages from KTVs. 38% said it was a waste of finances and 28% 

said it takes away from family time. We would like to look back at question 

12, which was an open question asking if Cambodian people should go to 

KTVs and results were divided. 45% said yes, while 48% said no, they 

shouldn’t go (see Figure 5). 

 
Figure 5: Should Cambodian people go to KTVs? Why or why not? 
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The reasons from the group of people say “Yes” were that the KTVs 

provide pleasure time, the people can go there to sing, to dance with friends 

or people who serve there, on the graphic show 10% percent of opinion 

agreement and other reasons are about reducing stress 15% percent and 

family and friends celebrate important events also happen and bring joy to 

them.  

 

Among the respondents who said no, 31% of them said it was because they 

have to spend a lot of money, and other opinions included that KTVs 

destroy the ambience of their family because people don’t control 

themselves when drinking alcohol and driving home is not safe for them. 

15% said that sexuality was a problem, while 12% remarked that disease 

was a problem.  

 

Question 25, the last question, was an open question about traffic accidents. 

We found that 45% say that they have people have gotten into accidents 

because they were drinking at KTVs, while 38% said that drivers were 

drunk from other places, and 17% gave no comment. 

 

 

V. Discussion  

As observing in the data information which was provided by 100 people 

from different ages and gender, respondents were both from the provinces 

and Phnom Penh. Most of them have been to KTVs. Some of them have 

gone with friends and family while a few have gone with their 

boy/girlfriend. The reason that they go there is just to go for singing or group 

celebrations like birthday parties as well, but a few of them drink alcohol 

such as beers. But the results of question 4 and question 25 seems to 

contrasting because in question 4, the respondents said only 3% attend for 

drinking, with the other 50% for singing and 37% group celebrations. In 

contrast, question 25 people responded that 45% traffic accidents came from 

drinking at KTVs’. So we can see that the respondents are students, they 

have answered from what they have own experience and question 25 is 

answered from what they have seen and heard only.   

 

As a result of data analysis, most of people partially agree that KTVs are a 

good place for entertainment or celebrating parties and KTVs bring many 

benefits to people. However, many strongly agree that people who go to 

KTVs spend a lot of money and waste time because they must pay for food, 

drink, the room, and girls for service. Some respondents were concerned that 
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KTVs are involved in human trafficking and break the laws when it comes to 

paying for sex, which can lead to an increase in prostitution and diseases. 

Moreover, it can also affect a family’s love life and Cambodian culture.  

There are many cases that blame KTVs as the cause that ruin family’s lives 

and led to disputes, and violence in the family. A main problem for 

Cambodian society now is traffic accidents, and respondents were very 

concerned that KTVs play a part in this.  

 

Thus, overall we have found that KTVs have both negative and positive 

impacts on Cambodian society, but the negative aspects will affect the 

society, such as prostitution, alcoholism, disease, sex trade, and morality or 

behavior problems.  

 

However, our research has a small sample size and is limited in many ways. 

Many of the respondents are students and the researchers also lack some 

experience, so more research needs to be done to gather more information. 

We agree with other research on “Hard on the Heart. The Risk Factors and 

Vulnerabilities of Hostesses at KTV Venues in Phnom Penh, Cambodia”. 

For instance, the forms of sexual violence experienced by respondents range 

from verbal sexual harassment to being forced to have sex with the 

customers. Therefore, this is a clear example of negative impacts of KTVs in 

Cambodia. 

 

 

VI. Conclusion and Recommendations 

In Cambodia, the amount number of KTVs are increasing every day, not 

only in Phnom Penh but also in the countryside. The increase of KTVs cause 

the positive and negative impacts and many Cambodian people and families 

are concerned, especially the people who are living in the city. Somehow, 

KTVs can serve people with entertainment for relaxation from working or 

studying whenever they feel stressed or overwhelmed with their tasks. KTVs 

play an important role to help people with reducing stress and enjoy fun with 

family, friends, and people that they love. However, we can see, on the other 

side, that KTVs have negative impacts on Cambodia society and the whole 

country. There are many cases that show people die after driving home 

drunk leaving KTVs. Some people have disputes or violence in the family 

because of KTVs, and some people ruin family’s love when they return. 

Many of our respondents feel that people waste too much money and time at 

KTVs and that they negatively impact the culture. They think that people are 
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trying to copy another culture and may forget their own culture by going 

there so often.  

  

Nowadays, from the Cambodian perspective, KTVs are still not an 

appropriate place for Cambodian people, especially children or young 

people. Those places are not the place only for singing but sometimes some 

of them deal with other services like food, alcohol, sex, and drugs. People 

should have their own judgment to what is good and what is bad before you 

decided to do it.  

   

Our results cannot be generalized to all perspectives of Cambodian people 

toward the KTVs because we selected a small sample size. However, the 

study helps raise a small number of people’s perspective and awareness of 

the advantages and disadvantages of KTVs. In addition, this research can 

give some ideas and inform people whether they should go to KTVs or not. 
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APPENDIX A 

 

 

SURVEY 

ON 

THE INCREASE OF KTVs IN CAMBODIA 

 

Dear valued participants, 

 

We, students of the University of Cambodia (UC) are conducting a research 

concerning the topic “The increase of KTV in Cambodia” We would like to 

know your ideas by using this questionnaire.  

 

The main purposes of conducting this survey are to collect data to see what 

are the advantages and disadvantages of increasing KTVs in Cambodia, and 

to know perception of Cambodian people regarding KTVs.  

 

⋆⋆⋆The honesty and accuracy of your responses is highly valuable, 

appreciated and encouraged. All your answers will be kept secret and 

anonymous.  

 

Please answer the following questions with a few words or put a tick (⩗) 

in the box.  

 

Part A: Personal Data 

1. What is your gender? 

□ Male             □ Female 

 

2. How old are you? 

……………………………………  

 

3. Where are you from? 

□ Phnom Penh         □ Province (………………….………….) 
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Part B: Information on KTVs  

 

 Advantages of KTVs 

 

4. Why do you go to KTVs? 

 

□ Singing       □ Drinking alcohol       □ Group celebration        

□Other ( ……….)    

 

5. How often do you go to KTVs? 

 □ Always       □ Sometimes       □ Rarely        □ Never     

 

6. Who do you go with? 

□ Alone      □ Boy/girlfriend       □ Friends      □ Family   

 □ Others (………) 

 

1. Strongly disagree   2.  Disagree   3.  Fair    4.  Agree     5.  Strongly 

agree 

 

No  1 2 3 4 5 

7 KTV is a good place for entertainment.      

8 
KTV is a good place for celebrating 

party. 
     

9 
KTVs provide jobs for many 

Cambodian people 
     

10 

KTVs bring much benefit for the 

Cambodian government. 

 

     

11 
Government should allow to have 

KTVs in Cambodia 
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12.  Could Cambodian people go to KTVs? Why or why not? 

 

………………………………………………………………………………

………………………………………………………………………………

………………………………………………………………………………

………………………………………………………………………………

……………………………………………………………………….... 

 

 

 Disadvantages 

1. Strongly disagree   2.  Disagree   3.  Fair    4.  Agree     5.  Strongly 

agree 

No  1 2 3 4 5 

13 
People spend a lot of money for KTV 

entertainment. 
     

14 
Some KTVs owners hire girls to perform 

sexual acts with the customers. 
     

15 KTVs promote human trafficking       

16 KTVs encourage sexual exploitation      

17 KTVs increase prostitution       

18 
KTVs bring different diseases to 

Cambodian 
     

19 KTVs ruin Cambodian family’s life.      

20 
Many children become orphans because 

their parents get HIV through KTVs. 
     

21 
KTVs destroy Cambodian culture 

 
     

22 
KTVs destroy Cambodian morality 

 
     

23 
The percentage of traffic accidents 

increases because of KTVs. 
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24.  How does KTV ruin family’s life? 

 

□ Betrayal   □ Wastes family finances   □ Brings diseases    □ Reduces 

family time    

 □ others…………………………………. 

 

 

25. Could you share some facts about: People meet traffic accidence after 

drinking at KTVs? 

……………………………………………………………………………

……………………………………………………………………………

……………………………………………………………………………

……………………………………………………………………………

………………………………………………………………………… 

 

Thank you very much!!  
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APPENDIX B 

 
Table 11: Response by gender and different level of age for questions 13-23 

  

Q. 13 

    Str.Disagree Disagree Fair Agree Str.Agree. 

Famale=70 

Teen 1% 2% 1% 15% 7% 

Young 

Adult 
0% 2% 4% 22% 9% 

Adult 1% 0% 0% 1% 2% 

Male=30 

Teen 0% 0% 3% 5% 4% 

Young 

Adult 
0% 3% 4% 8% 2% 

Adult 0% 1% 0% 0% 0% 

  

Q. 14 

    Str.Disagree Disagree Fair Agree Str.Agree. 

Famale=70 

Teen 3% 3% 1% 8% 12% 

Young 

Adult 
1% 3% 5% 24% 5% 

Adult 1% 0% 0% 1% 2% 

Male=30 

Teen 1% 3% 1% 4% 3% 

Young 

Adult 
1% 1% 4% 8% 3% 

Adult 1% 0% 0% 0% 0% 

  

Q. 15 

    Str.Disagree Disagree Fair Agree Str.Agree. 

Famale=70 

Teen 1% 2% 1% 15% 7% 

Young 

Adult 
0% 2% 4% 22% 9% 

Adult 1% 0% 0% 1% 2% 

Male=30 

Teen 0% 0% 3% 5% 4% 

Young 

Adult 
0% 3% 4% 8% 2% 

Adult 0% 1% 0% 0% 0% 

  

Q. 16 

    Str.Disagree Disagree Fair Agree Str.Agree. 

Famale=70 Teen 0% 2% 1% 12% 12% 
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Young 

Adult 
1% 2% 5% 20% 10% 

Adult 1% 0% 0% 2% 1% 

Male=30 

Teen 2% 0% 2% 5% 3% 

Young 

Adult 
0% 3% 5% 7% 3% 

Adult 1% 0% 0% 0% 0% 

  

Q. 17 

    Str.Disagree Disagree Fair Agree Str.Agree. 

Famale=70 

Teen 1% 2% 1% 9% 14% 

Young 

Adult 
0% 0% 4% 21% 12% 

Adult 1% 0% 0% 1% 2% 

Male=30 

Teen 1% 1% 2% 5% 3% 

Young 

Adult 
0% 1% 6% 8% 3% 

Adult 1% 0% 0% 0% 0% 

  

Q. 18 

    Str.Disagree Disagree Fair Agree Str.Agree. 

Famale=70 

Teen 1% 2% 5% 8% 9% 

Young 

Adult 
1% 0% 7% 26% 7% 

Adult 0% 1% 1% 1% 1% 

Male=30 

Teen 0% 4% 5% 2% 1% 

Young 

Adult 
0% 1% 8% 6% 2% 

Adult 0% 0% 0% 0% 0% 

  

Q. 19 

    Str.Disagree Disagree Fair Agree Str.Agree. 

Famale=70 

Teen 1% 3% 5% 8% 10% 

Young 

Adult 
1% 2% 9% 18% 9% 

Adult 0% 1% 1% 0% 2% 

Male=30 

Teen 1% 3% 5% 3% 0% 

Young 

Adult 
0% 2% 5% 6% 3% 
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Adult 0% 1% 0% 0% 0% 

  

Q. 20 

    Str.Disagree Disagree Fair Agree Str.Agree. 

Famale=70 

Teen 0% 5% 3% 7% 12% 

Young 

Adult 
1% 2% 10% 22% 5% 

Adult 0% 1% 0% 3% 0% 

Male=30 

Teen 1% 5% 2% 3% 1% 

Young 

Adult 
0% 4% 4% 6% 4% 

Adult 0% 1% 0% 0% 0% 

  

Q. 21 

    Str.Disagree Disagree Fair Agree Str.Agree. 

Famale=70 

Teen 1% 5% 2% 7% 11% 

Young 

Adult 
1% 1% 5% 14% 18% 

Adult 0% 0% 1% 1% 2% 

Male=30 

Teen 2% 1% 3% 5% 1% 

Young 

Adult 
0% 6% 1% 6% 5% 

Adult 0% 0% 0% 0% 1% 

  

Q. 22 

    Str.Disagree Disagree Fair Agree Str.Agree. 

Famale=70 

Teen 0% 3% 2% 8% 12% 

Young 

Adult 
0% 3% 5% 20% 12% 

Adult 0% 0% 1% 1% 2% 

Male=30 

Teen 1% 2% 3% 5% 1% 

Young 

Adult 
0% 5% 4% 5% 3% 

Adult 0% 1% 0% 0% 0% 

  

Q. 23 

    Str.Disagree Disagree Fair Agree Str.Agree. 

Famale=70 

Teen 0% 3% 4% 10% 9% 

Young 

Adult 
0% 1% 7% 23% 10% 
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Adult 0% 1% 1% 0% 2% 

Male=30 

Teen 1% 3% 1% 4% 3% 

Young 

Adult 
0% 1% 5% 7% 4% 

Adult 0% 1% 0% 0% 0% 


